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Bethesda Magazine is a 
great local publication 
that reaches our target 
market. The stores 
at Bethesda Row 
have received a 
great amount of  
exposure because  
of  advertisements in 
Bethesda Magazine.

– Jill Powell, 
Senior Marketing Manager,  

Federal Realty  

Investment Trust

BEtHESd A MAGAZINE DIRECt 

w Now you can have all the benefits  
of direct mail and of Bethesda 
Magazine’s audience.

w In each issue Bethesda Magazine poly 
bags up to five, 8”x 6” direct response 
cards with mailed copies of the magazine. 
The cards are the first thing that readers 
pick up when they open the bag.

w Bethesda Magazine DIRECT has many 
advantages over traditional card packs:

✔ There are a maximum of five cards 
(compare that to traditional cardpacks!).

✔ The cards are printed on high quality 80lb, glossy paper.

✔ Each card has category exclusivity.

✔ The cards are sent along with Bethesda Magazine’s 20,000+ 
mailed copies. Because the magazine is read so avidly, your card 
is sure to be seen. 

✔ Bethesda Magazine’s audience is the exact target for your 
marketing. (The average HHI is $223,000) 

Insert Cards
w Insert cards are printed on glossy,   

high-quality stock and are bound into  
all copies of the magazine. 

For more information 
w For more information and prices for Bethesda Magazine DIRECT  

and Insert Cards, contact your Bethesda Magazine account executive or 
Advertising Sales Director Sherri Greeves  at 301-718-7787, ext. 212 or 
sherri.greeves@bethesdamagazine.com

Bethesda Magazine Direct  
& Insert Cards
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2012 Editorial Calendar

Editorial Calendar subject to change

As a Bethesda-
headquartered, community 
bank serving the DC 
Metro area, we believe in 
supporting local businesses 
... Bethesda Magazine 
has brought EagleBank 
greater awareness 
and recognition in 
the marketplace. 
This win-win situation has 
also resulted in growth for 
both of  our organizations.

– Thomas D. Murphy, 
President, EagleBank, 

Bethesda

January/February

Best of Bethesda

HOME: Remodeling
HEALTH: Fitness

SPECIAL SECTION: 
Weddings

Advertising Profiles 
Dentists

Financial Services 

Advertising Sections
Summer Camps 
Private Schools 

July/August

The Summer Issue
HOME: Second Homes

HEALTH: Cosmetic 
Procedures

Advertising Profiles 
Women in Business

Ask the Senior Services 
Experts

Advertising Sections
Private Schools

September/October

Education

HOME: Kitchens
HEALTH: Kid's Health

Advertising Profiles 
Doctors

Home Experts

Advertising Sections
Private Schools 

November/December

50th Issue of 
Bethesda Magazine

HOME: Interior Design
HEALTH: Hospitals

Advertising Profiles 
Senior Services
Salons & Spas

Advertising Sections
Private Schools 

March/April

Changing Face of 
Montgomery County

HOME: Real Estate
HOME: Landscaping

HEALTH: Seniors

Advertising Profiles 
Realtors
Attorneys

Advertising Sections
Summer Camps 

May/June

The Restaurant 
Issue 

HOME: Outdoor Living
HEALTH: Seniors

Advertising Profiles 
Builders & Architects

Ask the Beauty Experts

Advertising Sections
Summer Camps

IN EVERY ISSUE
w Stories on restaurants and food, weekend getaways, homes and real  

estate, health and fitness, shopping and fashion, education, parenting  
and community issues.

Plus:
w Magazines within a magazine 

Special, subject-focused sections with their own covers and tables of contents.  

Bethesda Magazine HOME: Covering home design, decor, landscaping, 
real estate and neighborhoods

Bethesda Magazine HEALTH: Covering health care, healthy living, senior 
living and fitness.
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Circulation  
& Distribution

Initially I chose to advertise 
in Bethesda Magazine 
because I enjoy reading it so 
much. They seem to 
have their fingers 
on the pulse of  
our extended 
community. By the 
response that I have had, 
I see that I was correct. 
Advertising in Bethesda 
Magazine has helped to 
solidify our identity in the 
community. Simply put, our 
advertisements are being 
seen by our target market. 
The rest is up to us.

– Larry Rosen, 
Jack Rosen Kitchens, 

Rockville

w Bethesda Magazine guarantees advertisers that 30,000 
copies of the magazine are distributed. 

 
20,000 copies are mailed directly to subscribers  
and prospective subscribers.

 

Approximately 5,000 copies are sold in stores, 
including all Barnes & Noble, Whole Foods, Harris 
Teeter, Giant, Safeway and CVS stores in lower 
Montgomery County; and Balducci's.

 

Approximately 5,000 copies are made available in 
highly trafficked public places, such as 
doctors' offices, real estate agencies and hotels.

Each issue of Bethesda Magazine is read by an average 
of 2.3 people, according to a reader survey. As a result, 
overall readership is approximately 69,000.

20,000 
mailed

5,000 
in stores

5,000 
additional

69,000 
readers!

Kensington

North Bethesda

Olney

North
Potomac

Silver Spring

Rockville

Gaithersburg
Germantown

Potomac

Bethesda

CIRCULATION AREA

Chevy Chase

Upper NW D.C.
Glen Echo

Cabin John


